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Introduction 

• In the first five months of 2014, Verona airport transported more than 915,000 

passengers, 630,000 of which on international flights (+2%) 

 

• In the 2014 summer season, Verona airport was linked to 57 airports: 9 domestic 

destinations, 34 in the European Union and 14 in the rest of world 

 

• Some of the most important European airlines operate at Verona airport (Air France-

KLM, Air Moldova, Alitalia, British Airways, Easyjet, Monarch, Volotea, S7 Airlines, 

Lufthansa, Wizz, Neos, Livingston, Germanwings and Etihad Regional), in addition to 

Meridiana and Air Dolomiti, which operate out of Verona and perform their plane 

maintenance in the hangar.  

 

• In order to support air traffic development and particularly new routes, Verona airport 

wants to incentivise incoming tourist flows. We intend to support, in particular, airlines 

that open flights from strategic markets like Russia, Germany, the UK  and Poland. 

 

 



Goal 

The promotion of routes cannot be separated from that of the destination. The goal is to sell flights 

and the area. 

 

In order to support the new routes and "sell" the area, the airport intends to implement a project that 

promotes the area in source markets through a certified channel: the EDREAMS platform. 

 

Edreams (Opodo Group) is one of the main players on the market, an on-line travel agency with its 

central headquarters in Barcelona and a branch in Milan. Its activity is based on offering the best 

selection of flights, hotels and tourist packages with the use of on-line technological tools. The 

company operates in Italy with the portal Edreams.it, in Germany with Opodo.de and in the UK with 

Opodo.co.uk. 

 

By means of a special advertising investment, Edreams.it sold 4,596 flights departing from Verona in 

ninety days and contributed to increasing car parking sales from 788 spaces (2013 figure) to 2,010 

spaces (2014). 

 

The aim is to sell packages + flights on foreign markets. The packages may be provided to Edreams 

by the area tour operators. 

 

 

The packages will be sold in a dedicated section of Edreams/Opodo (depending on the market) on 

markets like Italy, Germany and the UK, and we are also evaluating Russia and Poland. The 

activation times for the portals are four weeks from definition of the agreement.  

 

 



Russian Market 

Sales and advertising platform: to reach the Russian market, actions 

will be implemented on eDreams.ru 

 

Timing: October 2014 for 18 months 



eDreams.ru / from May 2014 site traffic 
source: Google Analytics 

 



Italian Market 

Sales and advertising platform: In order to reach the domestic market, 

actions will be implemented on eDreams.it (presence with dedicated 

area + advertising campaign) 

 

 

Timing of the advertising/sales campaign: October 2014 for 18 months 



eDreams.it/2012 site traffic 
source: Google Analytics 



 

 
 

1. Example of 

eDreams 

Subtab with 

customised drop-

down menu, under 

Specials or Weekend 

 

NOTE: THIS SLIDE IS AN 

EXAMPLE ONLY TO 

SEE WHAT THE 

SPACE WILL LOOK 

LIKE ON THE 

PLATFORM 

  

GARDA REGION 



 

 
 

1.1 Example of 
eDreams Subtab 

 
A further example of a customised subtab 

under the Mountain section, which is 
currently sponsored entirely by Trentino 

Regional Authority 
 

NOTE: THIS SLIDE IS AN EXAMPLE 
ONLY TO SEE WHAT THE SPACE 

WILL LOOK LIKE ON THE 
PLATFORM 

 
 
 

THIS SECTION HAS SOLD AN 
AVERAGE OF 278 PACKAGES PER 

YEAR  
 

GARDA 
REGION 



 

 
 

1.2 
Example of an introductory page that 

opens the microsite 

NOTE: THIS SLIDE IS AN EXAMPLE 
ONLY TO SEE WHAT THE 
SPACE WILL LOOK LIKE 

ON THE PLATFORM 



 

 
 

1.2 
Example of an introductory page that 

opens the microsite 

NOTE: THIS SLIDE IS AN EXAMPLE 
ONLY TO SEE WHAT THE 
SPACE WILL LOOK LIKE 

ON THE PLATFORM 



Leaderboard on the flight 
search pages 

NOTE: THIS SLIDE IS AN 
EXAMPLE ONLY TO SEE WHAT 

THE SPACE WILL LOOK LIKE ON 
THE PLATFORM 



MPU 300*250 + 

Leaderboard 728*90 

Homepage + ROS 

3.Display Campaign on Homepage + rotation to 

support the partnership in the Specials, Weekend or 

Mountain sections 

NOTE: THIS SLIDE IS AN EXAMPLE ONLY TO SEE WHAT THE SPACE WILL 
LOOK LIKE ON THE PLATFORM 



 
 

4. eDreams Newsletter 
 

Top position: 
MPU 300*250 top page 

 
Newsletter sent to our DB of 1,200,000 

registered users, sent once a week 

NOTE: THIS SLIDE IS AN 
EXAMPLE ONLY TO SEE 
WHAT THE SPACE WILL 

LOOK LIKE ON THE 
PLATFORM 



 
 

5. eDreams DEM 
 
 

Usually sent every Thursday, again to 
the entire DB - 1,200,000 registered 

users 

NOTE: THIS SLIDE IS AN 
EXAMPLE ONLY TO SEE WHAT 

THE SPACE WILL LOOK LIKE ON 
THE PLATFORM 



German Market 

Sales and advertising platform: to reach the German market, actions 

will be implemented on Opodo.de 

 

Without advertising, in 2012, Opodo.de sold 1,387 flights to Verona 

(2074 pax) 

 

Timing of the advertising campaign: October 2014 for 18 months 



Opodo.de/2012 site traffic + Flights page 

source: Omniture 



Opodo.de/2012 unique visitors 
source: Omniture 



Opodo.de 

Homepage 

 



3. 246*174 + 200*600 

in the travel section, 

direct link to the 

customer's site or to a 

dedicated support 

page 

 

 
  

NOTE: THIS SLIDE IS AN 
EXAMPLE ONLY TO SEE WHAT 

THE SPACE WILL LOOK LIKE 
ON THE PLATFORM 



 

 

 
 

 

Carousel 

dedicated to 

advertising that 

leads to a 

dedicated page 

NOTE: THIS SLIDE IS AN 
EXAMPLE ONLY TO SEE WHAT 

THE SPACE WILL LOOK LIKE 
ON THE PLATFORM 



UK Market 

Sales and advertising platform: to reach the UK market, actions will be 

implemented on Opodo.co.uk 

 

Timing: October 2014 for 18 months 



Opodo.uk/2013 site traffic + Flights page 

source: Omniture 



Opodo.uk/2013 unique visitors 
source: Omniture 



 

 

 
 

 

Dedicated 

page complete 

with info, 

videos, 

photos, etc. 

NOTE: THIS SLIDE IS AN 
EXAMPLE ONLY TO SEE WHAT 

THE SPACE WILL LOOK LIKE ON 
THE PLATFORM 



Polish Market 

Sales and advertising platform: to reach the Polish market, actions will 

be implemented on Opodo.pl 

 

Timing: October 2014 for 18 months 



Opodo.pl /2013-2014 site traffic 
source: Google Analytics 



Cost assessment 

 

OdigeO international Advertising Campaign 

Campaign duration: October 2014 - October 2015 
(not ongoing to optimise the performance of the formats and positioning chosen. For example, October - 

December ongoing, break until March and then from April to October 2015) 

 

 

 

eDreams.it:  

• Dedicated microsite as subtab (Specials/Mountain/Weekend) 

• Display support in some formats: ROS estimated 1,000,000 impressions/month 

• Additional leaderboard in the relevant flight search pages 

• Mktg e-mailing (4 Newsletters and 4 DEMs): sent to the entire eDreams.it DB of 1,200,000 users 

Total cost of proposal €46,000 + VAT total 

 

 

 

Opodo.de:  

• estimated 100,000 impressions/month with 246*174 + 200*600 format, direct link to a page dedicated to you or 

the site of your choice 

Total cost of proposal €30,000 + VAT total 

  
 



Cost assessment 

 

OdigeO international Advertising Campaign 

Campaign duration: October 2014 - October 2015 
(not ongoing to optimise the performance of the formats and positioning chosen. For example, October - 

December ongoing, break until March and then from April to October 2015) 

 

 

Opodo.pl: 

• Fixed Skyscraper positioning 120*600 in the sections that allow + dedicated subtab, which leads to a microsite 

dedicated to the promotion 

Total cost of proposal €30,000 + VAT total 

 

 

 

eDreams.ru: http://www.edreams.com.ru/ 

• Skyscraper positioning set at 300*510 in the sections that allow + dedicated tab, which leads to a microsite 

dedicated to the promotion 

Total cost of proposal €15,000 + VAT total 

 

 

 

Total cost of advertising project €121,000 

 



Cost assessment 

 

OdigeO international Advertising Campaign 

Campaign duration: 18 months from October 2014 
(not ongoing to optimise the performance of the formats and positioning chosen) 

 

eDreams.it:  

• Dedicated microsite as subtab (Specials/Mountain/Weekend) 

• Display support in some formats: ROS estimated 1,000,000 impressions/month 

• Additional leaderboard in the relevant flight search pages 

• Mktg e-mailing (4 Newsletters and 4 DEMs): sent to the entire eDreams.it DB of 1,200,000 users 

Total cost of proposal €46,000 + VAT total 

 

Opodo.de:  

• estimated 100,000 impressions/month with 246*174 + 200*600 format, direct link to a page dedicated to you or 

the site of your choice 

Total cost of proposal €30,000 + VAT total 

  
Opodo.uk: 

• Fixed carousel positioning in the HOTEL section, which leads to a microsite dedicated to the promotion 

Total cost of proposal €34,000 + VAT total 

 

 

Total cost of advertising project €116,000 

 


